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GUITAR CENTER PROFESSIONAL GIVES BACK TO ITS CUSTOMERS 

WITH GALA BARBECUE AT FIVE SOUTHEAST U.S. LOCATIONS

WESTLAKE VILLAGE, CA, September 3, 2009 — Guitar Center Professional (GC Pro), the outside sales division of Guitar Center that focuses on the needs of professional users, held gala barbecue events at five GC Pro locations throughout the Southeastern United States on Wednesday, August 26, 2009. The events, a way for GC Pro to give back to its loyal customer base, offered free catered barbecue, live entertainment, a selection of prizes, and giveaways/exclusive deals on pro audio gear for recording, live sound and more.

The events were held at Guitar Center Professional locations in New Orleans, Louisiana; Hallandale, Florida; Atlanta, Georgia; Towson, Maryland; and Nashville, Tennessee. GC Pro Account Managers and store employees were joined by a wide sampling of the music and audio communities of the regions, including studio owners, musicians, engineers, producers, students and other local industry figures. Richard Ash, GC Pro Eastern Region, Business Development, having recently relocated to Nashville, had a key role in planning and overseeing the Nashville event, and took the opportunity to interact with prominent members of the Nashville pro audio community.

“These events were all an enormous success,” stated GC Pro Director Rick Plushner. “We are always looking for ways to say ‘thank you’ to our loyal customers, and the pro audio communities from each region turned out in large numbers to partake in great food, great entertainment and great company. More than a few took advantage of our special one-day-only deals to pick up some gear they’d had their eyes on for some time. The response was great, and we look forward to holding similar events in the future.”

For more information, please visit www.gcpro.com.
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Photo Caption 1: Attendees of GC Pro’s Nashville barbecue event, standing in line for complimentary catered food.

Photo File 2: GCPro_BBQ_Photo2.JPG

Photo Caption 2: Attendees of GC Pro’s Nashville barbecue event, along with GC Pro employees, discussing gear in the GC Pro showroom.
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Photo Caption 3: Pictured L-R: GC Pro’s Adam Hudson and legendary singer-songwriter/musician Chas Sandford, at GC Pro’s Nashville barbecue event.
About Guitar Center Professional/Guitar Center

Guitar Center Professional is the outside sales division of Guitar Center that focuses on the needs of professional users. Its clientele includes recording studios, audio engineers, producers, recording and touring musicians, live sound venues, post production facilities and more. Emphasizing extraordinary individualized service via local account managers, GC Pro offers expert consultation and a comprehensive selection of the world’s finest equipment for music and audio professionals. More information on GC Pro can be found by visiting www.gcpro.com.

Guitar Center is the leading United States retailer of guitars, amplifiers, percussion instruments, keyboards and pro-audio and recording equipment. Our retail store subsidiary presently operates more than 200 Guitar Center stores across the U.S. In addition, our Music & Arts division operates more than 100 stores specializing in band instruments for sale and rental, serving teachers, band directors, college professors and students. We are also the largest direct response retailer of musical instruments in the United States through our wholly owned subsidiary, Musician’s Friend, Inc., and its catalog and Web site, www.musiciansfriend.com. More information on Guitar Center can be found by visiting the Company’s Web site at www.guitarcenter.com. 

The Guitar Center logo is a registered trademark of Guitar Center, Inc. Other brand or product names may be trademarks of the respective companies with which they are associated.
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