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Veteran Studio Operator Troy Germano and Owner Jose Carlos Reyes Look to Guitar Center Professional to Help Outfit Their Soon-to-Be-Opened RG Germano™ Studios in Tampico, Mexico

— Located at a geographical crossroads, the studio is being developed by Germano and Reyes 

to serve as a state-of-the-art facility for artists from around the globe —
WESTLAKE VILLAGE, CA, October 24, 2011 — RG Germano™ Studios Tampico is a new state-of-the-art recording facility set to open on March 1, 2012, in Tampico, Mexico. Over the last 14 months, owner Jose Carlos Reyes has worked closely with veteran studio operator Troy Germano to make this dream come to fruition. Germano’s resume is as impressive as his pedigree – from his early years learning from his father, the beloved Ed Germano of The Hit Factory, to his current venture, New York City’s Germano Studios, Troy Germano represents intense expertise and great studios. In the process of developing the new RG Germano Studios Tampico, Germano and Reyes have relied heavily on Guitar Center Professional (GC Pro), the outside sales division of Guitar Center that focuses on the needs of professional users, for products, service and support.

Germano’s relationship with the GC Pro organization goes back a long way, and it’s only gotten stronger in recent years, as he has taken a role as a member of the GC Pro Affiliate program. “Working with GC Pro makes a lot of sense,” he stated. “I have a 25-year relationship with [GC Pro Vice President] Rick Plushner, from long before he was even involved with Guitar Center. And GC Pro’s breadth of product and customer service/support are second-to-none. GC Pro gets it – we’re all on the same page in so many ways. I deal primarily with Rick, Richard Ash [GC Pro Business Development Manager for the Eastern Region] and Niyi Adelekan [NY-based GC Pro Account Manager], and I trust those three individuals implicitly. I like to know that I am working with a company that watches my back, and that’s what GC Pro does. It’s more than just a gear supplier – it’s a professional and personal relationship. We know we can rely on them, and they can rely on us.”

Reyes has big plans for the studio: “This is going to be an important place for music!” he enthuses. “Not only for Mexico, but for North America, South America, the Caribbean and Europe – all around the globe, really. It’s a very accessible destination, and there are few more beautiful places than the Mexican gulf coast. From the beginning, Troy and I have been planning this with great detail – every aspect from top to bottom, to really make it a top state-of-the-art facility with everything that’s needed to be able to service all types of music clients, in addition to film audio and pretty much anything that involves audio work. And it is going to have a friendly environment that is going to make people want to work here again and again.”

Germano does not take his involvement with this new facility lightly. “It has my name on the door,” he notes, “and I think people associate the Germano name with quality studios! I know that’s why Jose sought out my involvement. He figured that I would make this project culminate in everything that I think a studio should be. I already know that Jose is going to do a great job operating this place, and after we open up, I look forward to giving him bits of guidance on the way, like my father taught me. Everything to do and everything not to do!”

Reyes continues, noting his high regard for GC Pro: “Through it all, GC Pro has been incredibly helpful. Even though GC Pro is in the United States, it is very easy for me to get my stuff across the border to get serviced if necessary, and they send it back to me very quickly and efficiently. It’s nice to be dealing with a small number of suppliers, GC Pro being the primary one. A lot of places only sell boutique gear, for instance, but GC Pro has all that plus Guitar Center’s entire product line – instruments and all – so we can go through them for pretty much everything for our control and our live room. It’s a very wide-ranging palette, and that’s what we need.”

For more information, please visit www.gcpro.com.
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Photo Caption: Pictured L-R: Jose Carlos Reyes (owner) and Troy Germano, who are together developing RG Germano™ Studios Tampico in Tampico, Mexico, and working with GC Pro as their primary supplier.

About Guitar Center Professional/Guitar Center

Celebrating its 10th anniversary this year, Guitar Center Professional is the outside sales division of Guitar Center that focuses on the needs of professional users. Its clientele includes recording studios, audio engineers, producers, recording and touring musicians, live sound venues, post production facilities and more. Emphasizing extraordinary individualized service via local account managers, GC Pro offers expert consultation and a comprehensive selection of the world’s finest equipment for music and audio professionals. More information on GC Pro can be found by visiting www.gcpro.com.

Guitar Center is the leading United States retailer of guitars, amplifiers, percussion, keyboards and pro-audio and recording equipment.  Our retail store subsidiary operates 221 Guitar Center stores across the United States.  In addition, our Music & Arts division operates 101 retail stores specializing in band and orchestra instruments for sale and rental, serving teachers, band directors, college professors and students.  We also are the largest direct response retailer of musical instruments and related products in the United States through our wholly owned subsidiary, Musician’s Friend, Inc., and its catalogs and owned or operated websites.  More information on Guitar Center can be found by visiting the Company’s website at www.guitarcenter.com. 
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